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01. Survey Methodology

▪ Objective: The purpose of this short online survey is to better understand women’s knowledge, practices, and

challenges related to menstrual health and hygiene. The activity aims to assess the relevance of current support

and identify gaps in access to information, products, and services, in order to improve future programming.

▪ Research design: The survey uses a self-administered format through an online questionnaire. It includes a mix of

closed and open-ended questions designed to capture both quantitative insights and individual experiences. The

format allows respondents to complete the survey anonymously and at their convenience, promoting more open

and honest feedback..

▪ Sampling: The survey targets women and girls living across Ukraine, without being representing the woman

population. Participation is voluntary and anonymous. The sample includes both direct beneficiaries of past

hygiene-related interventions and women from the general. 161 responses in total.
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55.28%

20.50%

9.94%

9.32%

4.97%

Place where respondent live

50 - 100 thousands

20 - 50 thousands

Less than 20
thousands
100 - 500 thousands 8.70%

14.91%

42.86%

29.81%

3.73%

Financial status

We can afford anything
we want

We can afford to buy
some expensive items,
such as a TV or
refrigerator

We have enough money
for food and clothing, and
we can save some, but not
enough to buy expensive
items (such as a TV or
refrigerator)
We have enough money
for food, but buying
clothes is already difficult

I do not want to answer

39.13%

25.47%

18.01%

3.73%

11.18%

Occupation

Other

Unemployed

Employed online
or working
remotely

Student

Working on-site
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13.04%

36.02%

33.54%

16.77%

0.62%

More than once a
year

Once per year

Less than once per
year

Never did it yet

Hard to answer

How often do you have examination and 
consultation with a gynecologist?

Menstrual Awareness

73.29%

20.50%

4.97%

1.24%

Yes, regular

Yes, but not regular

No. I don’t have 
now the menstrual 

cycle

No ,I don’t 
remember when it 

was

Do you have a menstrual cycle?
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68.94%

29.81%

27.95%

17.39%

8.70%

7.45%

11.80%

Parents

Internet

Friends

Teachers at school

Doctor

Other

Hard to answer

Who informed you about menstruation

Menstrual Awareness

71.43%

22.98%

5.59%

No

Yes

Hard to answer

Sex and affective education in past
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90.06%

81.99%

55.28%

45.96%

27.33%

Comfort

Convenience

Cost

Availability

Sustainability/envir
onmental impact

Most important factors when choosing menstrual 
products

Menstrual Products

75.16%

11.18%

5.59%

4.35%

3.11%

0.62%

Disposable pads

Tampons

Menstrual cup

Reusable pads

Other

Hard to answer

What type of menstrual products do you 
primarily use
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Menstrual Products

6.21%
0.62%

10.56%

56.52%

26.09%

I am satisfied with current menstrual products

Strongly agree

Agree

Disagree

Strongly
Disagree

Hard to answer

16.15%

29.81%

54.04%

Considering using reusable menstrual pads

Yes

No

Hard to answer
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Reusable menstrual products

4.97%

10.56%

22.98%

35.40%

26.09%

Willingness to try reusable menstrual products

Yes, completely

Mostly yes

Mostly no

Not at all

Hard to answer

4.97%

11.80%

36.65%

31.06%

Willingness to use reusable menstrual products if they 
were included in hygiene kits

Yes, completely

Mostly yes

Mostly no

Hard to answer
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93.79%

13.66%

3.11%

Local
stores/marketsphar

macy

Online

Distributed as part
of humanitarian aid

Places to obtain menstrual products

Access

1.24%
1.86%

13.04%

34.16%

49.69%

Did respondent faced challenges in access 

Not at all

Mostly no

Mostly yes

Yes, completely

Hard to answer
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66.46%

39.75%

23.60%

21.74%

13.66%

9.94%

9.32%

6.83%

2.48%

Blood

Pain

Annoyance

Femininity

Nervousness

Obstacle/impediment

Motherhood

Other

Hard to answer

The first association to word menstruation

Barriers

4.35%

82.61%

13.04%

Did you have to give up some of the activities because 
of your period?

No

Yes

Hard to answer
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39.13%

25.47%

18.63%

4.97%

3.73%

8.07%

Free or subsidized menstrual
products

Education and awareness
campaigns

Examination and consultation
with a gynaecologist

Access to clean water and
sanitation facilities

Other

Hard to answer

Menstrual support in hromada

Support



Thank you for your attention

In case of questions or suggestions: Kseniia Kulynych, Project supervisor, kseniia.kulynych@weworld.it
Denys Shylko, MEAL Officer, denys.shylko@weworld.it
Faisal Islam, Country Head of Program, faisal.islam@weworld.it

mailto:kseniia.kulynych@weworld.it
mailto:faisal.islam@weworld.it

	Diapositiva 1: Preliminary Findings from the Menstrual health survey in Ukraine 28/05/2025
	Diapositiva 2: 01. Survey Methodology
	Diapositiva 3: 01. Survey Methodology
	Diapositiva 4: 02. Findings
	Diapositiva 5
	Diapositiva 6
	Diapositiva 7
	Diapositiva 8
	Diapositiva 9
	Diapositiva 10
	Diapositiva 11
	Diapositiva 12
	Diapositiva 13
	Diapositiva 14: Thank you for your attention

